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INUVO
Safe Harbor Statement / Non-Disclosure

This presentation includes or incorporates by reference statements that constitute forward-looking statements within the meaning of
Section 27A of the Securities Act of 1933, as amended, and Section 21E of the Securities Exchange Act of 1934, as amended. These statements
relate to future events or to our future financial performance, and involve known and unknown risks, uncertainties and other factors that may
cause the Company’s actual results, levels of activity, performance, or achievements to be materially different from any future results, levels
of activity, performance or achievements expressed or implied by these forward-looking statements. These statements include, but are not
limited to, information or assumptions about expenses, capital and other expenditures, financing plans, capital structure, cash flow, liquidity,
management’s plans, goals and objectives for future operations and growth. In some cases, you can identify forward-looking statements by
the use of words such as “may,” “could,” “expect,” “intend,” “plan,” “seek,” “anticipate,” “believe,” “estimate,” “predict” “potential,” “continue,” or
the negative of these terms or other comparable terminology. You should not place undue reliance on forward-looking statements since they
involve known and unknown risks, uncertainties and other factors which are, in some cases, beyond our control and which could cause
actual performance or results to differ materially from those expressed in or suggested by forward-looking statements. These statements
are based on the current expectations or beliefs of the Company’s management and are subject to various known and unknown risks that
could cause actual results to differ materially from those described in the forward-looking statements, including, but not limited to, product
demand, pricing, market acceptance, changing economic conditions, risks in product and technology development, the effect of the
Company's accounting policies, increasing competition, the Company’s ability to integrate companies and businesses acquired by it and
certain other risk factors, including those that are set forth from time to time in the Company's filings with the United States Securities and
Exchange Commission, which may cause the actual results, performance and achievements of the Company to be materially different from

any future results, performance and achievements implied by such forward-looking statements.
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FROM THE ANALYSTS:

Market Momentum
Building Behind INUV
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Record Revenue Analyst Confidence & IntentKey Performance

(7]
.
I
o
-
I
o
I
>
= |
4

Growth

Company affirmed

Raised Targets

All four analysts

& Adoption

20+ new logosin Ql

Q2 revenue reiterate Buy alone
. . o
gueoncetvr\‘nth 25%+ Price targets Clients increasing
oY grow

Two record quarters
back-to-back

Strong seasonality
expected in 2H25

increased as high
as $15

(Source: HC Wainwright,
Ladenburg, AGP, Maxim)

impressions over
200%




INUVOo

The Signal Loss Problem

© 0 O

Cookie deprecation Privacy regulations Walled gardens
Still in use, but Restricting what and how Locking insights inside
increasingly ineffective. data can be collected. closed ecosystemes.

Fueling demand for enhanced contextual, Al-based solutions
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WHO IS INUVO:

The Al-Powered Media
Technology & Services Company

-

Proprietary IntentKey
Al Technology

Privacy-first, cookieless
audience discovery, targeting, &
measurement

OVERTIO
BILLION
PAGES OF
CONTENT

\ wiu_- more than

Imillion new URLs
added each day.

THE OPEN WEB

~
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Two Revenue Streams:

Platform Business
Providing in-market
consumers to large
consolidators of
advertising demand
using proprietary tech

Agency/Brand Services
Custom Al-powered
IntentkKey campaigns for
marketers

~

INuUVO

-

Clients Served in 2024:
«  ~100 agencies/brands

« 4 platform clients
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INuUVO

WHAT WE DO:

Audience Targeting Using Al

HAPPENS IN
e ® MILLISECONDS

213 AIMATCHES CONCEPTS ACROSS MODELS @ BUYING PLATFORM
|| [ ]

BRACHY

SYNDROME

1. Create 2. Build 3. Match 4. Activate
IntentKey creates IntentKey builds IntentKey finds the IntentKey models
concept graphs models based on media concepts inform all media
connecting concept graphs. that are most buying decisions.
thousands of topics connected to brand

& interests. concepts.
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Full Visibility, Cost-Saving,

THE INUVO ADVANTAGE:

Prlvacy Com plla nt

4 ™\
o
P o
No reliance
on cookies
\_ J
4 N

.

\ 4

Full-funnel
audience discovery

€

Access to100%
of the open web

5-minute audience
model updates

J

4 )
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\
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No additional 20 patents &
data costs 4 pending
- J

INuUVO
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INuUVO

WHAT IT LOOKS LIKE: D)

The IntentKey Platform

The IntentKey Platform provides direct access to
Inuvo's Al-driven audience modeling capabilities.

INTENTKEY PLATFORM BY INUVO

Real-Time Audience

g . . . Modeling
Instantly build, train, and activate audience Powered by Intenticoy Al

models, leveraging IntentKey’s advanced Al insights.

Is tailored to your goals. Our Al provides reat

ts, helping you target smarter.

« Instant Audience Models Trending Concepts

Advanced Model Training

« In-Platform Activation Privacy-First Approach
« Training & Updates « Model Insights

* Model Transparency * Full IntentKey Power



https://platform.inuvo.com/

INUVO
NYSE: INUV

+57% YOY

30
$ Revenue level where operating $26.7M
cash flow turns positive
_s2w

$246
$24 $22.6 $224
209
$21 $19.7 ~ 52
$18.6 $18.2
$18 $16.8 $17.0 $1Z3=— $167 $17.0
$15 _ -
o $12.9 $12.6’ _ $11.9
$10
$9.2 s
$9 $76 -
-
$6
$3

Q2-20 Q3-20 Q4-20 Q1-21 Q2-21 Q3-21 Q4-21 Q1-22 Q2-22 Q3-22 Q4-22 Q1-23 Q2-23 Q3-23 Q4-23 Q1-24 Q2-24 Q3-24 Q4-24 Q1-25

Quarterly Revenue in Millions
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[ Compounded quarterly growth > 6.5% since Q2-2022, $2.6M cash, no debt, and a $10M working capital facility ]
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WHY NOW:

The Market Opportunity

v Programmatic opge

: AdSpend USA $338 bllllon

= INUVO - Agencies & Brands

o

>

> 4 N 4 N

’ Search Advertising Social Advertising

T Spend USA Spend USA

$102 billion $88 billion

N\ / N J



https://www.perplexity.ai/search/bbbd22f2-fa6a-4f1d-9adc-f8e5a8035520

INuUVO

WHO WE WORK WITH:

The IntentKey Client

- . .

= Managed Services Self-Service
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: 16,000+ 6

> Mid-size agencies in Major Holding

> the US & Canada companies

< https:/ /www statis ta.com/statistics/184810/ establis hments-in-

— us-advertising-and-relate d-services/

(17}

o (o)

" 80%
Inuvo mid-size market Global Media Buying

penetration

17 70%+ » 50%+

Digital Programmatic
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Sampling of Brands

Travel /BI/H/I/EAV” Southwests %” R E == ARIZONA L[ @%NEP
Non-profit g NOKID é mr MAKE@WESH RO A
Consistently surpass i
client goals by an recmoiosy  grvicoot AiSh M 4 s e
SONY
average of

Retail |CB2 ®)overstock  QaefP x23andl\/|e o] @s amcC

o THEATRES
6 1 /o CPG CALIFORNIA @ @
"'/ 19 Crimes.

compared to the Ao [Erovora  ~nE
competition
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: 7 TEPPER
Education @ STOLAF 1 TEPPER

) hari plante
Finance “Thoran

Healthcare ~OAAARP  ~rosaeswe
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GROWTH STRATEGY:

Path Forward to $100M+
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- IntentKey self- 20 new IntentKey Favorable Expanding Continued

o serve ramp with clients added market sales team automation

© 430% increase in YTD with healthy sentiment for with recent and product
web traffic; 15 backlog in privacy-first, Al- hire in Texas enhancements to
active self-serve Platform business based solutions region drive scalability

clients with near-
100% gross
margin potential




INuUvo
Investment Highlights

> Record-Breaking Momentum
Q1 2025 revenue up 57% YoY — even in a seasonally slow quarter.

> Al That Outperforms
IntentKey beats incumbent media by up to 61% and powers full-
funnel visibility, no cookies required.

> Client & Analyst Confidence
20 new clients added in Ql alone. All analysts rate INUV a Buy, with
price targets up to $15.
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> Ready to Scale
Growing self-serve adoption, strong recurring revenue model, and
expanding sales footprint.




" Barry Lowenthal, President
l I luVQ Barry.Lowenthal@inuvo.com

Aleesha Parris,

Investor Relations: VP Corporate Controller
Wally Ruiz

Inuvo
Email: Wally Ruiz@inuvo.com Aleesha.Parris@inuvo.com

INUVO
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Appendix
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WHAT IT LOOKS LIKE:

Audience Models

Auto Safety

Private
Island

Charging
Station

LUXURY
TRAVEL
EXPERIENCES All-Inclusive

Resort
HYBRID Hotels &
Private Water
ransportation

Available Daily Daily Audience Available Daily Daily Audience
@ Media Impressions . Reach @ Media Impressions . Reach
69.18M — 107.38M 3.63M — 4.66M 50.82M - 72.16M 2.34M — 3.14M
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2" CLIENT SUCCESS STORY

James & James Turns ROI Around with
Al-Powered Targeting & Measurement

Objective

Increase engagement and sales for a high-end furniture shopper audience

Key Results

Increase ROAS YOY
0,
94%
Improved Investment Across

More Channels

From cash burn to cash generating

Profitability

\

J

JAMES & JAMES
INuUVO

Overview

James & James is a premium furniture brand. They
leveraged Inuvo’s Predictive MMM to uncover waste
across media channels and implemented Inuvo’s
IntentKey Al for audience discovery and targeting.

Audiences

9%

o Home Furniture & Decor

o Home Improvement
e Office Supplies

o Forestry
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